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Who’s on Social Media? 

@OhioAuditor 

SOCIAL MEDIA DEMOGRAPHICS 

@OhioAuditor 

CHANGE IN DEMOGRAPHICS, 2012-2013 
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In 1 minute... 

277,000 Logins 

100,000 Tweets 

2M+ Searches 

1.3M Video Views 

STATISTICS 

@OhioAuditor 

SOCIAL M
EDIA NETWORKS 

• 1 billion active 
users 
• Marketplace for 
classified ads 
• Groups 
• Events 

FACEBOOK 

@OhioAuditor 
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•  For businesses, 
organizations, 
entities, brands 

•  Users ‘like’ you 
•  Found in search-

engines 

FACEBOOK PAGES 

@OhioAuditor 

•  140 million users  
•  Micro-blogs -

limited to 140 
character “tweets” 

•  Users ‘follow’ you 
•  Found in search 

engines 
 

TWITTER 

@OhioAuditor 

•  100 million users 
•  Similar network 

as Facebook 
•  Connected with 

G-Mail, YouTube 
•  Higher rank in 

search results 
 

GOOGLE+ 

@OhioAuditor 
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The ‘special’ social networks 

@OhioAuditor 

SOCIAL M
EDIA STR

ATE
GY 

@OhioAuditor 

THE CHALLENGES 

•  Convincing skeptics 
•  Finding the time 
•  Under constant scrutiny 

@OhioAuditor 
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SETTING UP A STRATEGY 

@OhioAuditor 

SETTING UP A STRATEGY 

•  How will you maintain your agency’s mission 
through social media? 

•  What content are you going to create and who 
is going to create it? 

•  Who is your audience? 
•  When do you post? What schedule should you 

use? 
 

@OhioAuditor 

BRANDING YOUR IDENTITY 

1.  Create one username for all accounts 
•  www.facebook.com/OhioAuditor 
•  www.twitter.com/OhioAuditor 
•  www.instagram.com/OhioAuditor 

@OhioAuditor 
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BRANDING YOUR IDENTITY 

1.  Create one username for all accounts 
2.   Upload recognizable logo 
 

@OhioAuditor 

BRANDING YOUR IDENTITY 

1.  Create one username for all accounts 
2.   Upload recognizable logo 
3.   Type the ‘About’ section 
 
 

@OhioAuditor 

BRANDING YOUR IDENTITY 

1.  Create one username for all accounts 
2.   Upload recognizable logo 
3.   Type the ‘About’ section 
4.   Start Posting! 
 
 

@OhioAuditor 
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GENERATIN
G CONTE

NT 
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CONTENT GENERATION 

PLAN AHEAD!! 
1.  Look for upcoming events on the calendar 

! Official Appearances 

! Community Events 

! Council Meetings 
2. Be aware of press releases being issued 
3. Be prepared for unexpected events and weather 
emergencies 

@OhioAuditor 

CONTENT GENERATION 

An easy way to stay on top of social media is to 
send an email like this out each morning: 

@OhioAuditor 



3/7/14 

9 

ENGAGEMENT RATES 

F A C E B O O K  

• 18% higher on 
Thursday and Friday 
• 1 p.m. – 3 p.m. 

T W I T T E R  

• 17% higher on 
weekdays 
• Noon & 5 p.m. – 6 
p.m. 
• Most use on mobile 
devices, during 
commute and work 
hours 

@OhioAuditor 

Columbus Attendance Audit 

• #ccsaudit 
•  45 tweets 
•  17 new followers 
•  28 mentions 
•  11x normal reach 
•  Website traffic 

AOS ON SOCIAL MEDIA 

@OhioAuditor 

Ohio Stops Fraud iPhone App Release 
• 73 new Facebook likes 
• 211 app downloads 

AOS ON SOCIAL MEDIA 

@OhioAuditor 
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FURTH
ER RESOURCES 

K E E P  T H E  D I S C U S S I O N  G O I N G !  

@OhioAuditor 

Go to  
ohioauditor.govtrainings.html 
for more information! 

QUESTIO
NS? 

@OhioAuditor 


